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Overview 

Medio is a B2B mobile analytics provide based in Seattle, WA. The company processes 

big data, providing historic and predictive reporting to maximize the Life-Time-Value of 

its customers. Medio is built on a cloud-based Hadoop platform and is designed to 

create value for companies by better understanding and interpreting their mobile data.  

K-Invite is product/start-up evolved out of the Medio analytics platform to generate 

‘Virality’ for mobile applications or ‘Apps’. It uses word-of-mouth technology to have 

users invite their friends rather than apps having to spam advertisements. K-Invite also 

integrate Medio’s analytics to help developers better understand and target their 

customers for fractions of the costs of traditional installs.  

 

Job Duties: 

· Expanded use of Google Analytics and SEO optimization 

 

· Managed and monitored social media networks/online outreach/ad campaigns 

 

· Developed media plan and execution strategy  

 

· Published and proofread press releases, email campaigns, and printed materials 

 

· Developed relations with marketing firms for lead generation 

 

· Sought and analyzed competitor marketing and sales materials 

 

· Conceptualized storyboards and ideas for video production 

 

· Took leadership role in monitoring and posting on social media networks / online outreach 

 

· Assisted in storyboards/ideas/scripts for video production and advertisements 
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Letters of Evaluation 

 

August 10, 2013 

 

 

Dear Wendy, 

 

Billy has had the opportunity to immerse himself in what has turned from an internship 

into an entry-level marketing role.  After a short time, we were comfortable handing him 

tasks to own and complete from beginning to end. The marketing team at Medio has 

been understaffed for months so having Billy around has been quite a relief. His 

strongest competencies have been his resourcefulness and dedication. For instance, he 

was given the task of getting Medio its own Wikipedia page, something no other 

marketer at the organization has been able to accomplish. Although we are not there 

yet, Billy has gotten us significantly closer to that end goal and will likely achieve it by 

the time his internship is coming to an end. Billy’s main area of opportunity is his 

business acumen, something we are working on with him. However, navigating the 

politics and ecosystem of our organization and the technology field as a whole is a 

challenge and I have no doubt that Billy will prove to improve and grow.  Working at a 

startup is challenging.  When the startup’s main product is mobile predictive analytics it 

becomes an entirely new level of challenging. Overall, I’m very impressed with how Billy 

has progressed this far and am pleased to have him onboard a while longer. 

 

PS. Please don’t hesitate to email me with any questions 

 

Thank you,  

 

Mike Schmid 

 

Mike Schmid | Senior Marketing Manager | m: 703.939.7443 | mschmid@medio.com 

 

701 Pike St. #1500 Seattle, WA 98101  

Predict Your Success| www.medio.com 

 

mailto:mschmid@medio.com
http://www.medio.com/
http://www.medio.com/
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To whom it may concern, 

 

 The letter is to confirm that Billy Heany has fully completed his internship with Medio, Inc. In his 

time here, Billy was treated as a full time member of the team in a Digital Marketer’s role.  We feel that 

his time here was mutually beneficial. Billy learned many skills while at Medio and we were given a 

valuable team member to rely on. 

  

 Billy has demonstrated a very high level of understanding in the difficult subject of predictive 

mobile analytics. Once in office, he was able to hit the ground running rather quickly and took 

ownership over Medio’s social media footprint and our web analytics. His strongest competencies would 

be his resourcefulness and ability to look critically into any issue.  

 

 The main area of opportunity for Billy to work on would be his business acumen; who is who 

and how the company functions on an interpersonal level.  Every company is different and 

understanding the human dynamic of the organization is important for a multitude of reasons. This of 

course comes with time and experience and I have no doubt Billy will continue to improve in this regard 

as he has already far exceeded all expectations we had. 

 

Sincerely, 

Mike Schmid 

Sr. Marketing Manager 

 



P a g e  | 5 

 

Work Samples & Projects 

1. Wikipedia 

 

2. Casual Connect 

 

3. Media Plan 

 

4. Content Calendar  

 

5. Advertising Plan 
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Building Medio’s Wikipedia 

Objective: Create a wiki page for  

Medio to educate and inform 

customers 

 

Outcome: After months of revisions,  

communications, and submissions  

Medio’s page was finally published 

and became the #2 search result  

directly behind Medio.com. 

 

Benefit: Increased penetration of top  

SEO ranking, increased page hits,  

and knowledgeable customers. 
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Casual Connect Conference  

Step 1 (Objective): Create a catchy campaign to promote K-Invite at Casual Connect  

- Social media  

- Blog posts  

- Conference connections 

 

 

 

 

 

 

 

Step 2: Conduct guerilla marketing at the conference 

- Silly shirts 

- Shameless plugs 

- Social-Transmitted-Download (STD)  

- Ipad raffle 

 

 

Step 3: Collect ridiculous amounts of collateral from the conference 

- Analyze and scan all materials to create generate common themes graphic 
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Step 4 (Outcome): Create a post to illustrate what went on Casual Connect  

- Post to all #CasualConnect groups 

- Spend $$ promoting post to attendees  

- Use conference organizers to further promote the post 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Step 5 (Benefit): Have one of the top grossing posts of K-Invite history 

- Highest CTR, CTA, and ROI 

- Informative and actionable 
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Media Plan (Advertisement Spending) 

Objective: Create a recommended media plan to estimate performance of different ad platforms. 

Outcome: Through months of communicating over phone and email, speaking with different 

firms about advertisement opportunities provided K-Invite a rough media plan. 

 

Benefit: With linked proposals of firms media costs the Media Plan provides easy access to make 

important decisions on how to allocate advertisement budgets as well as execute ROI and cost 

analyses all in the same excel sheet. 
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Media Content Calendar  

Objective: Create a calendar to organize and visualize tasks and media that needs to be published 

 

Outcome: A calendar including all necessary media options is created and then expanded to be 

used for the entire 2013 year.  

 

 

Benefit: An easy to use and expandable calendar is both lucid and effective in scheduling media.  

 

 

 

 

 

 

 



P a g e  | 11 

 

Bonus Works 

Learning to code on Wikipedia 

 

 

QA testing for K-invite test – Via Google analytics 
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Top 100 Apps on the market in August – via App Annie 
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Marketing Bingo – Full of inside jokes between marketing team 
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T-Mobile Case Study – Press Release 

 

T-Mobile Case Study – Draft 

Medio is celebrating their two year relationship with T-Mobile. In their honor we will take a 

look back at how Medio has been able to provide a symbiotic relationship with one of its 

principal clients. 

T-Mobile, one of the largest mobile retailers in the world, saw the value of explicit targeting and 

segmenting in their growing ad marketplace. With billions of impressions every year they 

needed to provide their users with highly targeted, relevant ads. That is where Medio stepped 

in. 

With Medio’s 1 to 1 mobile marketing suite we were able to provide the necessary tools for T-

Mobile to succeed. Within 1 year of analyzing data and providing recommendations to relevant 

users T-Mobile saw XX.XX% increase in their profit. T-Mobile saw the value in what Medio could 

do and increased their number of general ads and targeted promotions. Using the aggregated 

data and amplified promotions Medio increased ad revenue to over $75 Million dollars in 2013.  

But that wasn’t it, Medio and T-Mobile saw the value of creating distinct, variable 

advertisements, but was road blocked by the grueling process. The old process involved 8 

different tools, weeks of hard coding, and tens of thousands of dollars to create a single 

advertisement. Medio saw that as an opportunity to create a whole new process of creating 

and managing advertisements: Promotions manager. 

With Medio’s Promotions Manager T-Mobile is now able to create ads with 1 tool, some 

amount of money, and just a few minutes of time. The advantage is clear. Now for billions of 

impressions every year and a 99.99% SLA on all advertisements, Medio can proudly say it 

powers T-Mobile 

 

P.S. Red marks represent areas needed to be confirmed and/or further research 
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Find and Select a comprehensive Social Media Manager – Then present top 3 

 

 

 

$10/month: 

 Unlimited Number of Social Profiles 

 Access for You +1 Team Member 

 Analytics Reporting 

 Advanced Scheduling (Manual & Auto-Scheduling) 

 Monitoring & Publishing Tools 

 Unlimited Apps (To connect with other social networks like Instagram, YouTube, Tumblr, and 

Evernote) & RSS Feeds 

 Mobile Apps 

PROS: 

 Multi-Columned Streams: The multi-columned design makes it easy to monitor many social 

media components on one screen. 

 Apps to Connect with Other Social Media Networks: HootSuite seems to be the only social 

media account management tool really giving you tons of app add-on options. 

CONS: 

 Costly Analytic Reports: Many of HootSuite’s analytic reports cost money and can get quite 

pricey, with some hitting the $50 mark. 

 No Content-Grabbing Extension: Some other social media management tools have browser 

extensions that make it easy to bookmark and queue articles across the web for sharing, but not 

HootSuite. 

 Ow.ly-Only URL Shorter: As Ian Gray points out, HootSuite uses ow.ly for link shortening, which 

may not be an issue for some users, but ow.ly shortening means that those URLs can’t really be 

tracked with anything outside of HootSuite. 

 

 

http://www.wordstream.com/blog/ws/2013/05/20/yahoo-buys-tumblr
http://iag.me/socialmedia/reviews/7-reasons-not-to-use-hootsuite/
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$10/month for full version. 

Nutshell: Queue & Schedule Content With Ease 

 12 profiles (Twitter, FB, LinkedIn) 

 Advanced Post Scheduling 

 Schedule Retweets (NEW) 

 2 Team Members 

 Simple Analytics 

 Buffer Extension Button for Chrome and Firefox to easily share articles 

 Link Shortening Capabilities 

 No Limit on Buffer Posts 

PROS: 

 Easy & Simple Interface: Clean presentation and easy to use. 

 Great Segmented Scheduling: Schedule times to repeat throughout the week or adjust 

according to different days. 

 Buffer Button Integrates Easily Across the Web: Extensions make Buffering a breeze – you 

can post to multiple S.M. from your blog 

CONS: 

 Simple Analytics: Bare-bone analytics offer only the essentials. 

 Not an All-Encompassing Social Media Management Solution: Again, I’m not sure this is a 

fair “con” since Buffer isn’t trying to be a one-stop social media management spot. However, if 

you’re looking to better manage your social media accounts, Buffer provides only one piece of the 

puzzle, albeit a valuable corner piece. 

 

 

Think of Buffer like a virtual queue you can use to fill with content and then stagger posting times 

throughout the day. This lets you keep to a consistent social media schedule all week long without 

worrying about micro-managing the delivery times. The Bufferapp also provides analytics about the 

engagement and reach of your posts. 
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Key Differences between the 2:  

Hootsuite provides a more complete solution that allows you to schedule updates and monitor 

conversations, whereas Buffer isn't a dashboard that shows you other people's content. However, 

Bufferapp has superior scheduling flexibility over Hootsuite because you can designate very specific 

scheduling times and change patterns throughout the week. Hootsuite recently introduced an auto-

schedule feature that automatically designates a scheduling time based on a projected best time to 

post. This can be effective to use, but doesn't have the same flexibility as Buffer since you don't 

really know when a post will be scheduled till after doing so. 

 

 

 

Argyle social is social media management tool for savvy B2B marketing. It allows you to merge 

social data with sales and marketing numbers to identify and engage with more prospects, 

qualify and quantify better leads and build stronger relationships with social media actions. 

 

Recommendation = Hootsuite 
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Provide recommendations on subject header and body of email campaign  
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Read and Analyze “Maximize Mobile Retail Revenue” campaign stats and provide insights 
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Create and test advertisements on the Facebook Platform 

Facebook Test Advertisements 

 

 

 

 

 

 

 

 

 

 

 

 

 

Data and Insights 
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Create a way to present successful integrations of K-Invite on the blog 
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Integrate Google Analytics into developer console for cross-domain tracking 

 

P.S. Extensive research was done to create a code that worked on multiple domains.  

 


